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Attachment No.5 
 

Guidelines for Creating Faculty Curricula 
 Senate Resolution No. 9/23 

March 14th, 2023 
SYLLABUS 

STATE UNIVERSITY OF APPLIED SCIENCES IN WŁOCŁAWEK 

Course:  Graphic design 

Faculty:  

NEW MEDIA AND E-BUSINESS 

Speciality/specialization: All specialities 

Unit hosting the Faculty: NEW MEDIA DEPARTMENT 

Practical course profile 

Course language: Polish/English 

Course category: core 

Learning cycle: 2023-2026 

Academic year: II | 2024/25 Semester: III 

Number of hours required to complete the course in full time-mode: 

TOTAL lecture                                                                      ACTIVE FORMS 

classes projects  labs workshops conversatory seminar/ 
proseminar 

professional 
training 

20    20     

Method of carrying out all 
active forms of classes:  

 

 

 

Classes are conducted: 
 in the didactic room 
 on-line 
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Specification of 
introductory courses with 
prerequisites: 

 

 

Information Technology. 

Educational goal: 

 

 

 

 

 

 

The goal of the course is to learn the skills of creating graphic designs in 
raster and vector graphics. 
During the course of the class, the student acquires the skills to create 
designs both for publication on the Internet and for later printing, 
including logos, flyers, photo editing, graphics for social media, graphics 
for websites, graphics for online stores. 

Learning outcomes (course-
related): 

K_W12 

K_U08 

K_U09 

K_K05 

 

 

Knowledge: 

W1. Student knows and understands the basic concepts and principles of 
industrial property protection and copyright law. (K_W12) 

Skills: 

U1. Student is able to assess the usefulness of different types of graphics 
software for the completion of tasks and solving problems related to 
activities in the sphere of new media, including economic activities 
(K_U08) 

U2. Student is able to independently plan and execute typical graphic 
design projects, including projects for business use, as well as analyze, 
evaluate and apply proposed improvements (K_U09) 

Social competences: 

K1. Student is ready to create graphic designs for social activities, taking 
into account legal, economic, political and cultural conditions (K_K05) 

Full course description/ 
syllabus content: 

 

Workshops 
 
During the workshops, student performs practical tasks 
after being introduced to the principles of design by the 
lecturer. The following issues will be covered: 
 
1. Logo design - vector graphics. 
2. Poster design. 
3. User interface for mobile applications. 
4. Rebranding an existing brand. 

Reference to the 
learning outcomes 

Workshops 1-8: 

W1 

U1 

U2 
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5. Retouching and photomontage. 
6. Infographics. 
7. Corporate identity and brand book. 
8. Graphic design for the Internet. 

 

K1 

 

  

Methods of conducting 
classes: 

 Workshops: 
- individual projects,  
- vector graphics design - logos, layouts, banners 
- creating multimedia presentations 
- discussion and evaluation of projects 
- participation in thematic events outside the university 

Student workload/ECTS 
points 

FULL-TIME STUDIES: 
 included in the working hours: 

- lecture:  
- active forms: 20 

 not included in the working 
hours: 

- exams  

Forms of activity 

 

Average number of hours to 
complete the activity 

W AF 

Number of hours with the participation of an 
academic teacher: 

 20 

Number of hours without the participation of 
an academic teacher: 

 17,5 

1. Preparation for classes, including studying the 
recommended literature 

 6 

2. Processing of the results/preparation for the 
exam, tests, other 

 6 

3. Preparation of a report, presentation, 
discussion 

 5,5 

Total  37,5 

Total number of ECTS points for the method 
of classes 

 1,5 
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Form and method of 
passing, assessment 
criteria or requirements. 

The accepted value for 
calculating the assessment  

Methods of passing the course: 

Labs: passing with a grade 

Forms of passing the course: 

 Labs: group and individual projects with scoring opportunities. 

Basic criteria: earning min. 50% of possible points to pass the course, 
activity in class, dedication to project work, creativity. 

Value for calculating the assessment: The lecturer has the option to introduce a 
different value for calculating the grade. Unless they decide otherwise, it is accepted to 
use the following values for calculating the grade: 
% of points          grade  
0% - 50%   - F 
51% - 60%    - C 
61% - 70%   - C+ 
71% - 80%    - B 
81% - 90%    - B+ 
91% - 100%    - A 

Literature list: 

 

Compulsory literature: 

 

1. Airey D., Logo Design Love: Zaprojektuj genialny logotyp!, Wyd. 
Helion, Gliwice 2010 

Supplementary literature: 

 

Names of person/persons who prepared the course description: Patryk Ciechanowski, MA 

 

 

 


