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Attachment No.5 
 

Guidelines for Creating Faculty Curricula 
 Senate Resolution No. 9/23 

March 14th, 2023 

SYLLABUS 

STATE UNIVERSITY OF APPLIED SCIENCES IN WŁOCŁAWEK 

Course: Internet data analysis and UX design 

Faculty:  

NEW MEDIA AND E-BUSINESS 

Speciality/specialization: All specialties 

 

Unit hosting the Faculty: NEW MEDIA DEPARTMENT 

Practical course profile 

Course language: Polish/English 

Course category: core 

Learning cycle: 2023-2024 

Academic year: I | 2023/24 Semester: II | Summer 

Number of hours required to complete the course in full time-mode: 

TOTAL lecture                                                                     ACTIVE FORMS 

classes projects  labs workshops conversatory seminar/ 
proseminar    

professional 
training 

 15        15    

Method of carrying out 
all active forms of classes:  

 

 

 

Classes are conducted: 
 in the didactic room, 
 on-line. 
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Specification of 
introductory courses with 
prerequisites: 

No prerequisites. 

Educational goal: 

 

 

 

 

 

 

The aim of the course is to provide basic knowledge of the available ways 
to perform data analysis on the Internet and tools for this purpose. With 
the acquired knowledge, the student shall be able to measure the 
effectiveness of activities, find their weaknesses and strengths, as well as 
draw conclusions to optimize advertising efforts. 

Learning outcomes 
(course-related): 

K_W07 
K_U01 
K_U04 
K_U05 
K_U08 
K_K03 

 

 

Knowledge: 
 
W1. Student knows the available methods, techniques and tools that help 
analyze advertising and campaign activities on the Internet; knows the 
functionality of both quantitative and qualitative tools; learns the basic 
indicators and the relationship between them; knows how to use them. 
[K_W07] 

Skills: 
 
U1 Student can read, interpret and understand the results presented by 
analytical tools in terms of the effectiveness of advertising activities. 
[K_U01] 
 
U2 Student is able to independently search, analyze, evaluate , select, 
interpret and use the data found in analytical tools and using various 
methods for this purpose (in Polish and foreign language).  [K_U04] 
 
U3 Student has the basic skills to conduct the data analysis necessary to 
understand the target groups of the various activities and to assess the 
quality of services related to socio-professional activities. [K_U05] 
 
U4 Student recognizes and categorizes methods, procedures and good 
procedures used in the process of data analysis in both public utility 
activities and professional work; evaluates their usefulness in terms of 
media evaluation, as well as conducting commercial activities for 
companies. [K_U08] 
 



3 

 

Social competences: 
 
K1 Student is proficient in the correct analysis of data to optimize costs 
and ongoing activities in the enterprise, as well as taking care of the proper 
use of procedures and demonstrates responsibility in drawing conclusions 
for the future. [K_K03] 

 

 

 

 

 

 

 

Full course description/ 
syllabus content: 

 

Classes Reference to 
the learning 
outcomes 

 1. Basic tools used in web analytics. 

2. Google Analytics, Facebook Analytics, heat 
maps - basic analytics tools. 

3. Analysis of paid advertising campaigns. 

4. Big data. 

5. Analysis of case studies. 

W1 

W1, U2, U3, U4 

U1, U4, K1 

W1 

U2, U3, U4, K1 

Methods of conducting 
classes: 

 active forms: analysis of case studies with discussion, project 
method, discussion 

Student workload/ECTS 
points 

FULL-TIME STUDIES: 
1) included in the working 

hours:  
- lecture: 
- active forms: 15 

2) not included in the 
working hours: 

Forms of activity 

 

Average number of hours to 
complete the activity 

W AF 

Number of hours with the participation of an 
academic teacher: 

 15 

Number of hours without the participation of 
an academic teacher: 

 22,5 
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- exams 

 
1. Preparation for classes, including studying the 
recommended literature 

 10 

2. Preparation of a report, presentation, discussion  5 

3. Preparation of a report, presentation, discussion  7,5 

Total  37,5 

Total number of ECTS points for the method 
of classes 

 1,5 

Form and method of 
passing, assessment 
criteria or requirements. 

The accepted value for 
calculating the 
assessment  

 

 

Methods of passing the course: 

 Passing with a grade. 

Forms of passing the course: 

 Workshops - Group and individual work with possible points 
(including case studies, presentations, projects). 

Basic criteria:  Earning min. 60% of all points (of passing test) allowing 
to pass the course, activity in class, dedication, creativity, maximum one 
absence. 

Value for calculating the assessment:    

% of points          grade  

0% - 60%   - F 

61% - 70%    - C 

71% - 80%   - C+ 

81% - 90%    - B 

91% - 95%    - B+ 

100%                - A 
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Literature list: 

 

 

Compulsory literature: 

1. M. Zastrożna, Google Analytics dla marketingowców, 
Wydawnictwo Onepress, Warszawa 2023. 

2. Zastosowania nowoczesnej analizy danych w marketingu i 
badaniach rynku – materiały z seminarium StatSoft Polska 
2009. 

3. Praktyczna analiza danych w marketingu i badaniach rynku – 
materiały z konferencji StatSoft Polska wrzesień 2010. 

 

Supplementary literature: 

1. K. Marzec, T. Trzósło, AdWords i Analytics, Wydawnictwo 
PWN, Warszawa 2020. 

2. F. Provost, T. Fawcett, Analiza danych w biznesie. Sztuka 
podejmowania skutecznych decyzji, Wydawnictwo Onepress, 
Warszawa 2019. 
4. Lutostański M. J., Galica M., Protasiuk M., (red), Data Driven 
Decisions, Warszawa 2018 r. 

Names of person/persons who prepared the course description:  MA. Marcin Ogiński 

 

 

 


